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Chrysler Brand Teams Up With The Kelly Clarkson Show, Jay Leno, BraunAbility to Provide
Wheelchair-accessible Chrysler Pacifica to Family in Need

June 21, 2022, Auburn Hills, Mich. - The Chrysler brand, with The Kelly Clarkson Show, Jay Leno and BraunAbility,
surprised long-serving Los Angeles Police Department Officer Christian Arrue and his family with a customized 2022
wheelchair-accessible Chrysler Pacifica. Taking place during a live taping on The Kelly Clarkson Show, Jay Leno
presented the family with the vehicle to help Bella, the officer's daughter who has cerebral palsy.

The wheelchair-accessible Chrysler Pacifica celebrates BraunAbility's 50th anniversary and is the latest in a long line
of accessible vehicles engineered between the world leader in mobility and Chrysler. The partnership began more
than 45 years ago, and the latest Chrysler Pacifica offering from BraunAbility is the most spacious wheelchair van in
the industry.

Visit the official The Kelly Clarkson Show YoutTube channel to view the June 20, 2022, segment.

BraunAbility

BraunAbility is the world's leading manufacturer of mobility transportation solutions, including wheelchair accessible
vehicles, wheelchair lifts and seating, storage and securement products. Founded nearly 50 years ago by Ralph
Braun, an entrepreneur who spent most of his life in a wheelchair, the company has grown into the most well-known
and trusted name in the mobility industry, bringing independence to millions of individuals across the world.
BraunAbility is a wholly owned subsidiary to Patricia Industries, a division of Investor AB Group. Visit
www.braunability.com for more information.

Chrysler Brand

The Chrysler brand has delighted customers with distinctive designs, craftsmanship, and advanced innovation and
technology since the company was founded in 1925. Chrysler continues to build on that nearly 100-year legacy of
creating ingenious products and technologies for mainstream customers, moving forward on an electrified
transformation that will launch the brand'’s first battery-electric vehicle in 2025 and an all-electric portfolio in 2028.

The Chrysler Pacifica continues to reinvent the minivan, a segment Chrysler created 40 years ago. The Chrysler
Pacifica Plug-in Hybrid symbolizes the brand’s electrification evolution, representing the first electrified minivan in the
segment and achieving 82 MPGe, an all-electric range of 32 miles and a total range of 520 miles. Chrysler Pacifica
delivers the most standard safety features and most advanced available all-wheel-drive system in its class and is also
the most awarded minivan over the last seven years with more than 175 honors and industry accolades since its
introduction as a minivan.

Chrysler is part of the portfolio of brands offered by leading global automaker and mobility provider Stellantis. For
more information regarding Stellantis (NYSE: STLA), please visit www.stellantis.com.

Follow Chrysler and company news and video on:
Company blog: http://blog.stellantisnorthamerica.com

Media website: http://media.stellantisnorthamerica.com
Chrysler brand: www.chrysler.com

Facebook: www.facebook.com/chrysler

Instagram: https://www.instagram.com/chrysler
Twitter: www.twitter.com/chrysler or @StellantisNA

YouTube: www.youtube.com/chrysler or https://www.youtube.com/StellantisNA
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Additional information and news from Stellantis are available at: https://media.stellantisnorthamerica.com




