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Celebrate the Chrysler 300 Legacy With New Merchandise From the Chrysler Store by
Amazon

December 11, 2023, Auburn Hills, Mich. - Chrysler brand is commemorating the nearly 70-year legacy of the
Chrysler 300 and Chrysler 300C with a new merchandise collection, available at the Chrysler Store by Amazon,
featuring apparel for men and women, as well as vintage designed posters that celebrate the Chrysler 300 and its
iconic legacy in the automotive world.

First introduced in 1955 and reborn in 2005, the Chrysler 300 has represented iconic American luxury and
performance for decades. The Chrysler 300C arrived in 1957, marking a milestone for the 300 line, powered by a
standard-equipment 392-cubic-inch, 375-horsepower HEMI® engine. Both the Chrysler 300 and 300C production will
end following the 2023 model year.

“Through an incredible 70-year legacy, the Chrysler 300 and Chrysler 300C epitomize true American luxury, elegant
style, sophistication and powerful performance,” said Kim Adams House, head of licensing, merchandising and
multicultural marketing. “This new line of merchandise offers our owners and fans the opportunity to commemorate
these incomparable and extraordinary vehicles while also showcasing their pride and appreciation.”

The new 300 merchandise collection features the performance and detailed craftsmanship that comes with the
Chrysler 300.

To fully immerse consumers in all things Chrysler brand, the Chrysler Store by Amazon hosts hundreds of options for
authentic licensed gear and merchandise for Chrysler brand fans and followers and features apparel for men, women
and kids, home gear, drinkware and accessories.

Categories include:

e New Arrivals
e Best Sellers
e Featured Collections

e Apparel
e Gear

Chrysler Brand

The Chrysler brand has delighted customers with distinctive designs, craftsmanship, and advanced innovation and
technology since the company was founded in 1925. Chrysler continues to build on that nearly 100-year legacy of
creating ingenious products and technologies for mainstream customers, moving forward on an electrified
transformation that will launch the brand’s first battery-electric vehicle in 2025 and an all-electric portfolio in 2028.

The Chrysler Pacifica continues to reinvent the minivan, a segment Chrysler created 40 years ago. The Chrysler
Pacifica Plug-in Hybrid symbolizes the brand’s electrification evolution, representing the first electrified minivan in the
segment and achieving 82 MPGe, an all-electric range of 32 miles and a total range of 520 miles. Chrysler Pacifica
delivers the most standard safety features and most advanced available all-wheel-drive system in its class and is also
the most awarded minivan over the last seven years with more than 175 honors and industry accolades since its
introduction as a minivan.

Chrysler is part of the portfolio of brands offered by leading global automaker and mobility provider Stellantis. For
more information regarding Stellantis (NYSE: STLA), please visit www.stellantis.com.

Follow Chrysler and company news and video on:
Company blog: http://blog.stellantisnorthamerica.com




Media website: http://media.stellantisnorthamerica.com

Chrysler brand: www.chrysler.com

Facebook: www.facebook.com/chrysler

Instagram: https://www.instagram.com/chrysler

Twitter: www.twitter.com/chrysler or @ StellantisNA

YouTube: www.youtube.com/chrysler or https://www.youtube.com/StellantisNA
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Additional information and news from Stellantis are available at: https://media.stellantisnorthamerica.com




