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Jeep® Brand Teams Up With NBC’s Hit Series “Songland” to Give a Songwriter the Chance
to Pen a Song for a New Jeep Brand Commercial

e Songwriters vie for opportunity to write a song for a new Jeep® brand commercial in all-new episode of
“Songland,” airing Wednesday, Aug. 21 (9-10 p.m. ET/PT) on NBC

e Acclaimed 2018 CMA and two-time ACM “Group of the Year” Nashville band Old Dominion will perform
winning song

e The 90-second Jeep brand commercial featuring Old Dominion performing the winning song will premiere at
end of the Aug. 21 episode

e “Songland” producer-mentors include Ryan Tedder (Grammy Award-winning writer-producer
for Adele and Taylor Swift) and lead singer of OneRepublic, which launched the Jeep 2018
summer campaign with hit song “ Connection” and its record-breaking Big Game Blitz video “ More
Than Just Words.” Also included on Songland’s producer-mentor panel are Ester Dean (Grammy-
nominated songwriter and producer of Rihanna and Katy Perry) and Shane McAnally (Grammy-winning
songwriter and producer of Kacey Musgraves and Sam Hunt with 40 #1 country records)

e Jeep brand has worked with music artists and songwriters including OneRepublic, X Ambassadors, Halsey
and Jeremy Renner to break new music through Jeep brand campaigns

August 19, 2019, Auburn Hills, Mich. - The Jeep® brand is teaming up with NBC’s hit summer music competition
series “Songland” to give one songwriter the chance to write a song specifically for a new Jeep brand television
commercial. The episode will premiere on Wednesday, August 21 at 9 p.m. ET/PT. Four songwriters, Jacobi.e,
Katelyn Tarver, Jake Scott and Maci, compete for the opportunity. The winning song will be recorded, released and
performed by Nashville hitmakers Old Dominion. The 90-second commercial, featuring the winning song performed
by Old Dominion, will premiere during that night's (Aug. 21) episode. The song will also be available across
streaming platforms that same evening.

"We continue to approach marketing as a leader at FCA," said Olivier Francois, Chief Marketing Officer, FCA. "Our
ambition was to create an innovative and organic placement within NBC'’s 'Songland’ where the set of the Jeep
brand’s values — freedom, adventure, Americana — were portrayed authentically in front of millions of viewers. What
we accomplished far exceeded our hopes, by the end of the episode, you have seen Jeep’s soul, its DNA. This first-
of-its-kind Jeep brand initiative is the marketing playbook for the future."

“At NBCUniversal, we're thrilled to showcase the partnership between Jeep and the new hit of the summer,
‘Songland,” said Mark Marshall, President of Advertising and Client Partnerships, NBCUniversal. “The best
integrations occur when a brand and a show come together to tell a story that organically and emotionally engages
the viewer. By partnering with ‘Songland,’ Jeep can take their story beyond the 60 minutes of this episode, and
make this song the centerpiece of their national campaign. In short, it's a celebration of the storytelling and creative
vision that makes for both great music and great brands.”

“Songwriting is what this band is built on,” said Matthew Ramsey, frontman of Old Dominion. “Our love for writing
songs and for the people who write them is what got us where we are today. We jumped at the chance to be a part of
‘Songland’ because it meant that the public would get a glimpse of what we have known for years. Without
songwriters, there would be no music.”

“Songland” producer-mentor Ryan Tedder and his band OneRepublic launched the Jeep 2018 summer
campaign with its hit song “ Connection.” Following that campaign, OneRepublic was also featured and
performed in the two-minute "More Than Just Words" video, part of the Jeep brand’s Big Game Blitz leading up




to Super Bowl 2019, which shattered online view records for FCA, climbing to over 110 million views. The video,

a visual narration of the “The Star Spangled Banner,” served as a catalyst that took viewers on an unexpected
musical and visual odyssey, with images splashing across the screen representing the song’s lyrics. The “ More
Than Just Words” video also achieved an overwhelming level of positive online social sentiment for the Jeep brand,
with all comments 99 percent positive or neutral.

The Jeep brand most recently worked with actor, singer-songwriter and musician Jeremy Renner to launch
its 2019 “ Summer of Jeep” campaign.

About “Songland”

"Songland" is executive produced by Emmy Award-winning producer Audrey Morrissey (The Voice), director Ivan
Dudynsky, Eurythmics co-founder Dave Stewart, Chad Hines and Grammy award-winning recording artist and
Maroon 5 lead singer Adam Levine. Josh Gummersall will serve as producer along with Ryan Tedder. The concept
was devised by Stewart, Morrissey and Dudynsky. Songland is produced by Live Animals in association with
Universal Television Alternative Studio, Dave Stewart Entertainment and 222 Productions.

Jeep Brand

Built on more than 80 years of legendary heritage, Jeep® is the authentic SUV brand that delivers legendary off-road
capability, interior refinement, high-tech features and versatility to people who seek extraordinary journeys. The Jeep
brand delivers an open invitation to live life to the fullest by offering a broad portfolio of vehicles that continues to
provide owners with a sense of safety and security to handle any journey with confidence. Jeep Wave, a premium
owner loyalty and customer care program that is available to the entire Jeep 4x4 lineup, is filled with benefits and
exclusive perks to deliver Jeep brand owners the utmost care and dedicated 24/7 support. The legendary Jeep
brand's off-road capability is enhanced by a global electrification initiative that is transforming 4xe into the new 4x4. All
Jeep brand vehicles in North America will offer an electrified variant by 2025.

Follow Jeep and company news and video on:
Company blog: http://blog.stellantisnorthamerica.com

Media website: http://media.stellantisnorthamerica.com

Jeep brand: www.jeep.com
Facebook: www.facebook.com/jeep

Instagram: www.instagram.com/jeep

Twitter: www.twitter.com/jeep

LinkedIn: www.linkedin.com/company/jeep

YouTube: www.youtube.com/thejeepchannel or https://www.youtube.com/StellantisNA
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